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8  Twelve seconds that forever changed the world
On Dec. 17, 1903, the Wright brothers became the first humans to achieve powered flight. 
Frontiers takes a look back at that day, as Historical Perspective throughout 2003 celebrates the 
century of flight.

An U.S. Air Force maintainer, strapped by a safety harness, sits atop a C-17 Globemaster III at Charleston 
AFB, S.C. Photo by Keith Skelton

About the cover

32  Salute!
Alitalia’s new Boeing 777-200ER is generating excitement among the Italian carrier’s employees 
and passengers. And the 777-200ER has also become the heart of the airline’s long-haul strategy.

MOBILITY 
MIGHT

One of the tenets of a successful 
military is it can move its troops and 
gear where they need to be quickly. 
The key to that success is tying together 
high-tech platforms and communications. 
Boeing’s Integrated Defense Systems 
is the holder of that key.Page 12

EDITOR’S NOTE: Frontiers moved 
Historical Perspective from the back of 
the magazine toward the front (page 
8) to better accommodate its efforts to 
chronicle the first century of flight. Tech 
Talk is now on page 50.
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Boeing is dramatically altering how the aviation industry thinks about air traffic management. Current modernization plans are substantial
but do not go far enough to fully accommodate the expected growth in air travel. This ad, part of a series of three, was developed to

encourage air transportation stakeholders to think beyond traditional boundaries when considering the next-generation air traffic system.
The series of ads will run through 2003.

AIR TRAFFIC MANAGEMENT. Today’s initiatives will not

fully meet tomorrow’s needs. That’s why we’re working with

aviation leaders around the world to create a safer, more

secure, and far more efficient system. We plan to access 

the information from flight management computers to 

get a forward-looking picture of flight paths. We will fully

integrate current networks to link pilots, controllers, and 

airlines for strategic decision-making. And by supplementing

ground-based systems with satelites, we will provide global

coverage. It’s the kind of solution you would expect from a

company with experience in large-scale systems integration.

It’s the kind of solution you would expect from Boeing.

www.boeing.com/atm
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