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From 100– to 500–seat airplanes and everything in between, Boeing produces the only complete family of commercial airplanes in the world today. 
With it, we can offer our customers the best possible solution for virtually any requirement. This ad captures that competitive advantage as part of an 
ongoing campaign that highlights our leadership position in this market.

www.boeing.com

At Boeing, our commitment is to building the best

commercial airplanes in the world. Airplanes that

make travelling more comfortable and convenient;

and airlines more efficient and profitable. That’s

why, by any measure, you can count on Boeing 

airplanes to be in a class by themselves.
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